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TODAY’S WEB 

Flickr photo by swamibu 

•  What is changing the way we interact with the Internet? 
•  How does this impact our designs? 
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Flickr photo by NokiaConnectZA 

IS IN YOUR POCKET 
•  Huge growth on mobile Internet 
•  Introducing new contexts of use 

TODAY’S WEB 
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1990 

PC 

100M+ 

2010 2020 

Mobile Consumer 

10B+ 

Mobile Web growth has outpaced desktop Web growth 8x 

Smartphone sales will pass PC sales in 2012  

2000 

Desktop Internet 

1B+ 

Note: PC installed base reached 100MM in 1993, cellphone / Internet users reached 1B in 2002 / 2005 respectively;25 
Source: ITU, Mark Lipacis, Morgan Stanley Research. 

GROWTH = OPPORTUNITY 



5 

•  485MM global 3G users 

•  46% year over year increase in 
worldwide 3G penetration 

•  11% of mobile users on 3G 
worldwide 

•  44% estimated worldwide by 2013 

•  Already over 30% penetration in 
Japan, Western Europe, and USA  

Source: 3G subscribers data per Informa, Morgan Stanley Research 

3G Penetration 
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2006 
High-end RAZR-inspired 
phone with class 12 EDGE 
high-speed data & WAP 
2.0/xHTML Web browser. 

2G network GSM 850 / 900 / 1800 / 1900 
SMS, EMS, MMS, Email, Instant Messaging 
2 megapixel camera 
Music player  
Resolution: 176 x 220 pixels 
Colors: 262,144 (18-bit) 
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Source: AT&T, Morgan Stanley Research. 

4,932% Increase 

2006 2007 2008 2009 

AT&T mobile data traffic increased 50x in 3 years 

iPhone iPhone 3G iPhone 3GS Motorola Z3  
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Source: Cisco’s “Visual Networking Index Global Mobile Data Traffic Forecast Update” 

30x the Mobile Traffic  

1 iPhone 30 basic feature phones 



9 Source: http://www.lukew.com/ff/entry.asp?1042 

Feature Phones         Smart Phones   

•  4% browse the mobile 
Internet at least daily  

•  6% have accessed social 
networks using their 
mobile browser  

•  12% have accessed Email 
on their mobile 

•  35% browse the mobile 
Internet at least daily  

•  30% have accessed 
social networks using 
their mobile browser  

•  70% have accessed 
Email on their mobile 
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Mobile Usage 

•  Double-digit (28%) rise in social networking on mobile Web 

•  Twitter: 16% of all new users start on mobile 

•  Facebook: 150 million active mobile users 

Commerce 

Social 

Source: http://www.lukew.com/ff/entry.asp?1188 

•  Amazon: over $1 billion spent via mobile devices in the past 12 months 

•  PayPal: mobile transactions increased six-fold in 2009: $25M to $141M 

•  Best Buy mobile Web users doubling every year:  
30M (10), 17M (09), 6M (08)  

•  Email activity is 41% of US mobile Internet time 

•  70% of smartphone users have accessed Email on their mobile device 

Productivity 

www.lukew.com/ff/ 
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Source: http://www.lukew.com/ff/entry.asp?1131  
Source: http://www.lukew.com/ff/entry.asp?1178 

•  Over half a million calls made to local 
businesses directly from the iPhone 
App, or one in every five seconds. 

Additional Usage 

•  Viewing active listings 45% more 
often from mobile devices (audience 
is primarily active buyers, on location 
or scoping out neighborhoods) 

•  People that use Facebook on their 
mobile devices (150M active ) are 
twice as active on Facebook than 
non-mobile users. 
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Flickr photo by mrvjtod | Content/idea for slide: Bryan Rieger: http://slidesha.re/cBQ9cw  

FROM DESIGNING FOR THIS… 

BIG SCREEN FAST CONNECTION 

COFFEE! COMFY 

PRIVACY 

BIG KEYBOARD 

POWER SOURCE 
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TO DESIGNING FOR THIS. 

SMALL SCREENS 

DISTRACTIONS 

ONE THUMB INPUT 

LITTLE BATTERY 

During a typical day… 
84% at home 
80% during misc. times 
74% waiting in lines 
64% at work 

Flickr photo by NokiaConnectZA | Idea for slide: Bryan Rieger: http://slidesha.re/cBQ9cw  

MANY SENSORS 
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London Underground: Web Design 

320x480 
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Location & Orientation Detection 
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LOOKING DOWN 

LOOKING AHEAD 

LOOKING UP 
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NEAREST TUBE: MOBILE DESIGN 

Source: AcrossAir 
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TODAY’S WEB 
1.   IN YOUR POCKET 
•  Explosive growth in mobile traffic 

•  Introduces new modes of use 

•  And new contexts to design for 
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MOBILE 
FIRST 
LUKE WROBLEWSKI 
WEBDAGENE 2010 
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ACTUALLY… 
•  Desktops 
•  Laptops 

•  Mobiles 

•  Game Consoles 

•  Connected TVs 

•  Streaming Players 

•  Etc… 

TODAY’S WEB IS… 
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ROKU 
STREAMING 
PLAYER 

YAHOO! 
CONNECTED 
TV 
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LAPTOPS  

Internet Explorer 6.0 or higher 

Firefox 2 or higher  

Safari 3 or higher  

TABLETS  

Apple iPad  

SMART PHONES  

Apple iPhone  

Google Android coming soon  

GAME CONSOLES  

Nintendo Wii  

Xbox 360  

Sony PS3  

CONNECTED TVS 

LG HDTVs with NetCast 

Sanyo LED HDTV 

Sony BRAVIA LCD HDTVs  

VIZIO XVT Series HDTVs  

Panasonic Viera TVs 

STREAMING PLAYERS  

Apple TV  

Roku  

Seagate FreeAgent  

WD TV Live Plus 

DIGITAL VIDEO RECORDERS  

TiVo 

CONNECTED BLU-RAY PLAYERS 

Insignia Connected Blu-Ray Player  

LG Network Blu-ray Players 

Panasonic Networking Blu-Ray Player 

Philips Netflix ready Blu-ray Player 

Pioneer Internet Connected Blu-ray Player 

Samsung Network Blu-ray Players 

Sony Network Blu-ray Disc player 

Toshiba Blu-ray players  

Yamaha Networking Blu-ray Disc Player 

VIZIO Blu-ray Player with Internet Apps 
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TODAY’S WEB 
2.  AND BEYOND 
•  Integrate appropriately 

•  Focus on your core value 

•  Flexible & responsive design   



37 
Flickr photo by NokiaConnectZA 

KNOWS YOU & YOUR FRIENDS 
•  Identity & relationships as services 
•  Instant on experiences 

TODAY’S WEB 
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Typical Account Creation 
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Typical Account Creation 
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Re-create your identity & friends list 
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Simplified Account Creation 
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Web Services for Account Creation 
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Web Services for Account Creation 
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Instant-on Start Experience 
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Instant-on Start Experience 
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Instant-on Personalization 
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•  500 million people worldwide are 
actively using Facebook  

•  50% of active users log on to Facebook 
in any given day  

•  More than one million websites have 
integrated with Facebook  

•  More than 150 million people engage 
with Facebook on external websites 
every month 

•  Two-thirds of comScore’s U.S. Top 100 
websites and half of comScore’s Global 
Top 100 websites have integrated with 
Facebook 

Source: http://www.facebook.com/press/info.php?statistics 
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Instant-on Start Experience 



49 

Tight Knit Circles Flourish 

•  2-3 average “clique” size on Y! 
Answers before social 
relationships were added 

•  4 average people a man 
messages on Facebook 

•  6 average people a woman 
messages on Facebook 

•  7 average friend’s walls a man on 
Facebook posts to 

•  10 average friend’s walls a woman 
on Facebook posts to 

•  13 average “friends” for 92% of 
Twitter users 

Source: Questioning Yahoo! Answers, 2007 ACM 
Source: Social Networks that Matter: Twitter under the Microscope, January 2009 
Primates on Facebook, Economist, Feb 2009 
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Tight Knit Circles Flourish 

Source: Social Networks that Matter: Twitter under the Microscope, January 2009 

•  90% of a user’s “friends” reciprocate attention by 
being friends as well. 
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Communication Reveals Relationships 

•  90% reciprocal relationships on Twitter 
when two sides exchanged at least two 
“@” messages  

•  15.1% of Facebook friends exchange 
direct messages 

•  95% accuracy for detecting real friends 
using mobile call logs & location 

Source: Social Networks that Matter: Twitter under the Microscope, January 2009 
BBC News: Mobile data show friend networks 
Rhythms of social interaction, HP Labs  
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Real Relationships Drive Production 

Source: Social Networks that Matter: Twitter under the Microscope, January 2009 

•  Total number of posts increases with friends without 
saturating up to 3,200 posts 
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Real Relationships Drive Production 

Source: Social Networks that Matter: Twitter under the Microscope, January 2009 

•  Contribution as friends increase does not saturate 
like it does for followers 
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Real Relationships Drive Production 

•  0-1-2 EFFECT 
probability of joining an activity 
when two friends have done it is 
significantly more than twice the 
probability of doing it when only 
one has done so 

Source: Convergence of Social & Technical networks, Communications of the ACM Nov 2008 
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Instant-on Personalization 
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• 30 BILLION 
Pieces of content (links, videos, photos, etc.) shared each month 

Source: http://www.facebook.com/press/info.php?statistics 
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TODAY’S WEB 
3.  KNOWS YOU & YOUR FRIENDS 
•  Instant start experiences 

•  Real relationships drive production 

•  Good design still matter 
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TODAY’S WEB 
1.   IN YOUR POCKET 
2.  AND BEYOND 
3.  KNOWS YOU & YOUR FRIENDS 
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TODAY’S WEB 
IS POSSIBLE NOW. 
GO MAKE IT. 
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More Information 
•  @lukew 

•  www.lukew.com 

Web Form Design 
•  www.rosenfeldmedia.com/

books/webforms/ 
•  Discount code: (25%) 


